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The stronger the competitive automotive industry, the higher level of development 
of related and supporting industries, this is  because automotive industry have a 
higher degree of industrial relevance. It is not only related to the iron and steel, 
petrochemicals, machinery, electronics and other industries, but also extends to 
services, transport and road building industries; no matter from the perspective of 
promoting regional economic development, or making the development strategies for 
enterprises, they should attach importance to study the relationship between them. 
This paper selects China's automotive industry concentration and competitiveness as 
the study, analysis the development status of China's automotive industry, the level of 
the concentration and competitiveness in the automotive industry. On the basis of 
learning from international comparisons and experience, this paper proposes many 
measures in enhancing competitiveness and the concentration of China's automobile 
industry, with the national situation. 
It can be find that China's auto industry has made great progress after joining the 
WTO, but compared with other countries that has great power in production of 
automotive, there are still many problems which Constraints to enhance its 
competitiveness: First, the degree of concentration in automobile industry is low, the 
total number of China's auto companies is equal With the United States, Japan, and 
European, but the output was less than Toyota and GM; Second, the capabilities of 
research and development is weak, large foreign car companies spent more as annual 
costs in research and development, the proportion of annual sales revenue is about 
3%-5%,hundreds of millions or even billions of dollars, the costs of research and 
development in China auto industry is less than 1% of the U.S. or Japan; Third, 
after-market of automotive industry lags behind, also lag service and related 
supporting measures; Fourth, lack of own brand, from the companies whose 
distribution is the top ten in sales in 2010, it shows that only two manufacturers Qirui 















Dongfeng ,their basic model is the joint production of the brand. 
In the view of enhancing the degree of concentration and competitiveness of 
China's automobile industry, proposes diversity measures and proposals: First, to 
promote the develop of China's automobile industry through strategic restructuring, 
regional planning and institutional innovation; Secondly, to expand the value chain of 
China's automotive industry through developing the Zero-integration relationship 
between auto companies and playing the role of intermediary organizations; Third, to 
promote the development of independent brands through fiscal policy incentives, 
improving the environment for innovation and attracting high-quality personnel. 
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其详细数据一般只有 10 年（1990-2000），而我国汽车产业在加入 WTO 及经过五
年的缓冲期后，面临着新的国内国际背景。第一，自 2004 年 6 月起实施新的《汽
车产业发展政策》，为汽车产业的发展带来新的思路；第二，从 2006 年起，取消
汽车的进口配额，这就是意味着国内汽车厂商将面临更加激烈的市场竞争；第三
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